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The Invitation
Account Manager – McDonald’s UK Family

TEAM: FAMILY (UK)
CLIENT: McDONALD’S 
REPORTING TO: SENIOR ACCOUNT MANAGER
https://www.linkedin.com/jobs/view/2149603905
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A BIT ABOUT US
The Marketing Store is a global customer engagement agency. We bring people and brands closer together. 

Operating as a creative agency, strategic consultancy and a technology provider, we engage with over 110 million customers every single day for clients including McDonald’s, adidas, Vue and O2.

Our close community of creators, thinkers, inventors and doers are committed to breaking down silos, challenging the status quo and producing purposeful, award-winning work.

OUR PEOPLE
We don’t see The Marketing Store as an agency, we see it as a diverse family of amazing people who come together to make great things happen. 

So that’s how we treat them. 

Our focus is and always has been on ensuring that our people ‘leave changed.’ That means investing heavily in providing them with the tools, training and freedom to grow both personally and professionally. It also means respecting that we are all different, with different needs; acknowledging the pressures of city living, parenting, prejudice; and understanding that our employees’ futures are as important as their nows.

Our people thank us not only in the incredible work they do for our clients, but in consistently voting us as a top place to work in Campaign magazine.

WHY WE THINK YOU WILL LOVE THIS ROLE
This Account Manager role will sit within our McDonald’s UK Family client services team. This team do some incredible work with McDonald’s supporting the development, production and launch of happy meal kits across multiple markets globally. No mean feat!

Of course we know that McDonald’s is a global icon. A truly amazing brand recognised the world over.  However, with increased competition, tough economic times and competitors copying the winning Happy Meal formula, McDonald’s now has to deliver beyond the traditional toy in a box with more exciting, innovative and inspiring activation. We are constantly looking for new ways to make the Happy Meal fun and engaging experience for kids and their families. We challenge ourselves to think about which licensors we can partner with such as Universal, Hasbro, TY etc. to ensure that the promotions we offer can achieve this.  

Finally, we guarantee that you will leave changed. Because we help our people achieve their goals. 

So come here to experience. To experiment. To make mistakes. To challenge your own limits.

WHAT YOU WILL BRING TO THE AGENCY

A dedicated and ambitious person you will be looking to develop your knowledge and experience within a buzzing and forward thinking marketing agency. We want you to bring a positive and enthusiastic approach to the role, be prepared to challenge and ask questions, stretch the strengths you already have (we call these superpowers), learn new skills and above all be ready to have fun!

You will be a great people person keen to make an impression on colleagues and clients, with a very high level of attention to detail in order to deliver work accurately and within timelines. 

As an Account Manager you will be delivering exemplary integrated marketing campaigns. 

You will work across numerous McDonald’s UK Happy Meal promotions where you will have the opportunity to:
· Deliver market leading integrated promotions from strategic positioning to concept to design to implementation to evaluation
· Work with some of the biggest names in the Kid’s industry including; Universal, Sony, Dreamworks & Hasbro.
· Work on the retail experience for each campaign and the general family experience in McDonald’s restaurants
· Oversee all aspects of these projects including development of new creative.


Digging deeper on the details

Client Partnerships
· Develop strong relationships with McDonald’s Client Partners 
· Demonstrate a solid understanding of the Informal Eating Out (IEO) Sector (particularly Kids & Family), in order to apply insight and understanding to positively impact the McDonald’s business

Account Management
· Effective development and delivery of numerous campaigns as detailed above, working closely with McDonald’s clients and all licensing partners
· Ensure all projects are managed effectively and completed on time, in budget and in line with strategic objectives & proposition

Strategic Direction
· Work with our Strategy and Licensing teams to drive the development of campaigns within and outside of the marketing calendar 
· Engage in and support the Happy Meal brand planning and calendar planning processes development and implementation to deliver incremental proactive value-adding projects 
· Ensure all of our campaigns live and breathe the strategic proposition developed with Strategy and McDonald’s – as well as the Global Family strategy

Internal Communication
· Effectively communicate across the team, maintaining a motivating and positive environment and ensuring outstanding teamwork 

The all-important numbers bit
· Responsible for managing and reporting day–to-day costs of projects through effective financial planning, forecasting and management 

Campaign Development
· Work alongside other departments internally to develop and assess inventive suggestions and solutions for promotions that are in keeping with the client’s objectives
· Develop a ‘good eye’ for what works creatively and be able to advise accordingly


SKILLS AND EXPERIENCE WE WOULD LIKE YOU TO HAVE

Outside of your drive, passion, ambition and fun-loving approach to everything you do, there are some things we would like you to have!

· Proven ability to deliver integrated campaigns and solid experience of working with a creative development and suppliers  
· A passion for Kids and Family Marketing and ideally experience with similar brands
· Good business and financial acumen 
· An appreciation of great creative work and the ability to judge accordingly with research and data at the heart of it 
· Excellent time management, organisation, people and project management skills 
· To be an enthusiastic team member 
· Excellent communication skills 
· A collaborative attitude 
· You will have a process driven mind-set – able to work within guidelines and to tight timelines
· Experience working on partner programmes and/or toy development would be beneficial
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THOSE EXTRA PERKS!

· [bookmark: _Hlk51247757]‘Your Hours’ – flexible working for all around a core hours structure 
· 22 days’ holiday standard (increases year on year with service)
· An additional three days for the Christmas period
· Your birthday off and £50 cash on us!
· 3% Company pension contribution
· Private Health Cover with AXA PPP
· Dental cover with Denplan
· Annual Discretionary Performance Bonus 
· ‘Bike to Work’ scheme
· Life Assurance at four times your annual salary
· Employee Assistance Programme
· Referral bonus for new hires
· Long Service Bonus at 5, 10, 15 years
· Socials and sports teams


We are The Marketing Store and we would love to meet you!
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